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KEY HIGHLIGHTS ) MEDITERRANIA _

Africa is in need of Impact Investors

“While economic growth has regained some momentum as the pandemic has waned, rising
energy and food prices coupled with a stronger dollar are taxing consumers and presenting
challenges for African governments.”

“Africa will soon have the world’s largest working-age population, which could meet the
growing global talent shortage via services outsourcing.”

“Africais the world’s fastest urbanising region but depends too heavily on its
primary cities.”

“By 2040, Africa will have 31 cities—19 more than today—with more than
five million people.”

“By 2050, Africa’s population will increase to an unprecedented 2.4 44
billion and eventually to a staggering 4.2 billion by 2100."” &

“28 African countries doubled their population in the past
30 years, and predictions show 26 additional countries
doubling their population in the next 30 years.”

Source: Mckinsey, Wilson Center, John Hopkins University
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GREAT POTENTIAL TO CATCH UP

Size of working
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By 2050, Africa will add 796 million
people to the global workforce
and be home to the largest and
youngest population.

Source: IMF, Population Reference Bureau, World Bank, McKinsey,
UNCTAD Quarterly, Africa’s overlooked business revolution, 2018

By 2030, Africa will be home to 5 cities of more than ten million people
each, as three more cities join Cairo and Lagos. By 2040, that figure will
amount to 10 cities.

2015

2030 o0

Alexandria

Abidjan  Lagos

African cities by Afrlcaln t?'t'es by
population Lo population
17
54 0000
e @ 00000
00000 00000
5+ million 5+ million
3 5
1+ million 10+ million 1+ million 10+ million

1 Greater Johannesburg includes the City of Johannesburg, Ekurhuleni, and the West Rand. 5
Source: UN World Population Prospect, June 2014 revision, UN population division; McKinsey Global Institute analysis



NORTH AND WEST-AFRICAN (@) MEDITERRANIA
MIDDLE CLASS

Africa’s Middle Class is growing exponentially

Gross Income Growth Index 2020-2040 Poverty reduction on the continent has led to the
rise of a new consumer class — the Middle Class.
350 — — —
300
2)——_———————— e e e ———
Eritrea
g
é 20— —————— T e -
8 Somalia
150 t "\,_\\
100 = The middle casses as a share of tatal population
) ~ o W “ (S % Q S ~ o W - o @ q o @ widdie class > 75% of the total population
%Qq’ Q’Qq’ (1’0({}(19(‘, (19% (\/Qq/ r\/Qq, WQ({/\ WO(L (19(1’ (19(5 (19(5 (19%%(19% ngrb ’19% Q/Qrb (1/003\ (19(5 (LQO-) (l,Qb‘ @ Middie class between 25% and 75% of the total population o Tnlarely M ca
mbique
. Middle class < 25% of the total population
s |V Oy COQIST e EQy Ot smsss MOrOCCO e Middle EQst & AfficQ e World -
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* Egypt, Algeria, Tunisia, Morocco, Senegal, Ivory Coast, Cameroon
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10 YEARS INVESTING IN
GROWTH CAPITAL IN AFRICA

A well-established Impact Investor

=0
€740 My 15 13

PORTFOLIO
COMPANIES
(MC [T & MC 111)

INDUSTRY
SECTORS

ASSETS UNDER
MANAGEMENT

1 7 1 O SYSTEMATIC
VALUE

INVESTMENT NATIONALITIES CREATION
PROFESSIONALS MODEL

22,000 |€1.5BN| 32%

JOBS SUPPORTED PORTFOLIO FEMALE EMPLOYEES
BY PORTFOLIO COMPANIES AT PORTFOLIO
COMPANIES AGGREGATE SALES COMPANIES

GIIN UNPRI IMPACT

SIGNATORY SIGNATORY PRINCIPLES
SIGNATORY

APRIEES | @z

1. Of which MC IV is still fundraising

6 OFFICES

ABIDJAN,
BARCELONA,
CAIRO,
CASABLANCA,
MAURITIUS,
VALLETTA (HQ)

25%

LEADERSHIP
POSITIONS HELD
BY WOMEN AT
PORTFOLIO
COMPANIES

PE AFRICA
NORTH AFRICA
AWARD WINNER

2017, 2018, 2019,
2020, 2021, 2022
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Huge gap in education needs in Africa

Schools with access to Internet*

100% + According to UNESCO, Sub-Saharan Africa has the
80% highest rates of education exclusion.
60% C e .
4% + Oneinfive in children between the ages of 6 and 11
20% . are out of school.
0% N o . 3 . N N 'O « There are 16.7 million girls out of school in Sub-Saharan
© & N orpe .
& & & s° e s° & & Africa; 9 million will never go to school at all.
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Source: Human Development Reports, World Bank * Data for Japan, USA and Ivory Coast not available
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Our network of 12 state-of-the-art institutional facilities in North Africa enhances the educational
experience for over 10000 students.

2017 2018 - 2022 (HOLDING PERIOD) KEY FACTS
MCP Invested in Throughout the holding period MCP added 6 campuses to the two +2000
UPg/I and :SRI: i institutions. Primary and Secondary
ecember o i
2017, With a otal +8000 Fducaion
em:ollment of Shroled Students enrolled in
7398 students. o740 10730 10330 10335 higher education 9 +
Operating theatres
7398 7625
73%
Of teachers are women
in GSRD ~ 5 7%
Female employees

Women in
2017 2018 2019 2020 2021 2022 m“"“%?me"' 60+

® Number of Students positions

Educational programmes
VALUE CREATION 45+
() A A Community-
) ﬁ ON LY focused projects
dh PP and initiatives 7
+600 new +3232new  +12 state-of-the- Private university operating Fields of i
employees students art campuses in Morocco since 2017 lelds of expertise




HEALTH

CARE

Sub-Saharan Africa has the hlghest child mortality rate with 43% of global newborn decﬂhs

Hospital Beds per 1,000 people

<1.8 12.6

Hospital beds per 1,000 people in Hospital beds per 1,000
most MCP regions of operations people in Japan

-

Hospital Beds
per 1,000 people:

<1.8

. <4.5 Source: WHO, OECD

Doctors per 1,000 people

4.58
4.00
391 Sub-Saharan Africa has
3.17 the lowest number of
2.64 240 physicians per 1,000
people when
83 compared to all other
regions of the world
1.27
0.73 0.70
I I 0.23 0.18 009 007
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A lack of access to doctors leads to higher waiting times in
hospitals and less specialised care in African countries.

Source: Worldbank



HEALTHCARE

Our Healthcare portfolio comprises 73 specialty/multi-specialty healthcare facilities in North Africa,
enhancing patient experiences and improving surgical outcomes for over 3 million patients

AKDITAL s {etomed D
2019 2020 - 2022 (HOLDING PERIOD) KEY FACTS KEY FACTS
In the span of three years MCP has built 12
Founded in 2011, hospitals o accommodate +1,200 new beds 48 MC IV
the company 1822 branches First investment
added 600 beds 1222 Becs
over a period of 8
e 300 OVER 22M
Machines Potential new clients
912
900,000+ 400+
600 600 ’ oh 00 .
- armacedutical
examinations specialties
. . 55% 15+
2019 2020 2021 2022 Women reporting Therapeutic areas
m Number of hospital beds radiologists

VALUE CREATION

+3,091 new
employees

+22 new clinics
and hospitals

Fi a
]
Up to 80% female
employment

+70 clinics
and hospitals




85%

75%

65%

55%

45%

35%

25%

15%

5%

% of Population who cannot access a

healthy diet Eqypt, 76%
< Cote d'lvoire,
75%
Cameroon,
64%
\ Senegal, 48%
— Algeria, 34%
Tunisia, 24%
~ Morocco, 19%
Japan, 8%
-_— OECD, 7%
2017 2018 2019 2020
e Egypt Cote d'lvoire Cameroon
e Senegal Algeria e TUNISIO
Morocco Japan e OECD

Source: Food and Agriculture Organization of the United Nations
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Sub-Saharan Africa
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21%

Southern Asia
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Sub-Saharan Africa faces the largest risk of food insecurity in the world with
710 million people at risk representing nearly 30% of the world's population
exposed to severe food insecurity.



FOOD Dislag m fU) MEDITERRANIA

Very good !

Mediterrania Capital Partners provides access to healthy and locally sourced food across a vast region

2019 - 2022 (HOLDING PERIOD) AZIZA KEY FACTS RANDA KEY FACTS DISLOG KEY FACTS

In 2019, MCP invested in the supermarket chain Aziza and SOO 8 1 S

today it operates the largest store network in Tunisia.

Stores Production lines Production lines

+300 Stores 20 1 46 75 ,OOO

SKUs Stores served

Stores equipped with

TND 775K

Charitable and employee
donations

ZERO-WASTE

36%

Women in leadership
positions

22

500
419
343 solar power
276
I I 93%
Of private labels are
I locally sourced
I 1,429

2018 2019 2020 2021 2022 Private label SKUs
® Number of stores

Management strategy Warehouses
(covering 80,000 sgm)

VALUE CREATION

& i & &

42,229 new +1,475 SKUs +539 stores Up to 32% women in &
employees leadership positions




FINANCIAL**

SERVICES

% of Population with bank accounts | 2021

North and West Sub-Saharan African counftries are far behind

the rest of the world with regards to mobile money...

Ivory Cogst ' 2]

Cameroon mmmm— 24
Benjn W——— 24
Togo e 25

With one of the largest migrant
populations mobile banking is key to
accessing remittances.

The % of the population
with bank accounts in

Egypt Wemmm——— 2 North and Sub-Saharan
Gabon ™ 28 African countries is af
Senegol —" 28 least half of the G10

nations and almost up
Tunisia 36 to one fifth in some

Morocco NEGEG——I————— 42  cases.
Algeriq — 44

USA s 95
Financial Services
JOpan  m——— 98 (individuals with access fo o g
Belgium  pe——————— 59 mobile money account):
france p————————
. 29 <13.5%
Switzerland  pe———— 99
Cancdd  meesssssssssssss— |00 . <27.6%
Netherlands  pe——————————————— 00
S ) W <o
Cermany
Y 100 v . <54.7%
m African Countries  ®G10 Countries
Source: World Bank . <68.4%



CASH MEDITERRANIA
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FINANCIAL SERVICES

Mediterrania Capital partners has provided ~5.5 m people access to finance through our portfolio

CASH
(/D twer i 991c|n0 EXIT PERFORMANCE KEY FACTS
+79% growth of gross loan
feor ) 1,700+
Entry - Yearof __.- %738 SECONDARY employees

""""" dzle Enty __---7783

2608 g || __o--- oy Full exit of COFINA 80(70
2,167 ’] 16.1 women employees
oot STRATEGIC BUYER 36% )
I Full exit of Cash Plus 0 7%
of national of international

. o 2020 2021 remittances remittances

2014 2019 2020 2021 2022 EUR 28.6 M. in Morocco in Morocco

Full Exit in 2021 Full Exit in 2022
ull Exitin 20 Total Invested 29801

VALUE CREATION Entrepreneurs supported
%’ through Franchising in

- EUR 514 M Morocco
. ,‘l“ % ‘/ illi Total Realisations
ah 0e® +5.150 MAD +27 billion 8, 8 50+

'&‘ new micro international Women enirepreneurs
loans remittances supported in Francophone
+590 new  +2,662 new +300 1 8X West and Central's Africa
employees branches million +1.420 MAD +17 billion
customers new SME national MoM 600+ , ,
loans remittances Kl vere

young employees
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MCP COMPETITIVE ADVANTAGES @ MEDITERRANIA
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INVESTMENT TEAM S

Experienced and passionate team striving for excellence

SAAD BENDIDI HATIM BEN AHMED DANIEL VINAS

Chairman and Partner Managing Partner

artner

MOHAMED ALI RAJAA BERRKIA KHALED SABA
ABDELHAK Partner ctor y Adv

Partner

of Sustainability nior Count

ADEL SI-BOUEKAZ

Senior Director, Algeria office

E ZAHABI NOHA EL-GHAZALY MIGUEL MOLERES REBECCA COCKS MIKE PORTANIER ALEXANDRE DURAND SARA BENCHERIF
1 cao Head of Corporate & Compliance Head of Investor Relations Investment Director Senior

& Financial Controller

Sub-Saharan Managing Director - Egypt

Associate

«  Strong focus on execution

+  Value creation and impact investing
expertise

+ Deep knowledge on a wide range of
industry sectors

« Solid financial and operational experience 22

YOUSSEF TLEMCANI MOUSTAFA IMBABY EDWARD RUF ADAM AZOUZ MAROUANE

Associate Senior Analyst Analyst Analyst BIKHCHICHE




THE MEDITERRANIA CAPITAL PARTNERS @ #ieimesams
VALUE CREATION MODEL

Knowing
the Guts
of the Business

Knowing the guts of
the business combines
five different dimensions
of company-specific
knowledge: strategy,
profit generation, value
proposition, competitive
landscape and context.

A value creation model that works for every company - every time

The
Purpose-Driven
Organisation

A well-defined purpose
that is linked to and
informs the business
strategy enhances the
company's competitive
position and profitability.

The Right
Person in the
Right Job

Having the right person
in the right job is

key for the success of
any company, so we
work to ensure that all
employees are in the

job that best fits their
skill set, experience,
knowledge and
ambitions.

The Three
Enterprise
Processes

Implementation of

the three enterprise
processes that are
essential for strong and
efficient operation:

o Strategic process

¢ Human Resources
process

* Budgeting process

Close monitoring of
the company’s five
Key Performance
Indicators (KPls):

e Cash

o Growth

o Customers
o Velocity

o Profits

(across companies, sectors and geographical regions)

The Social

Operating
System

Definition of a social
operating system

or governance with
monthly board meetings,
management meetings,
audit committees and
strategic sessions which
are combined with
informal touchpoints
with employees at
different levels.

Diligent and
comprehensive follow-
up is critical, so we
perform regular checks
to monitor strategy
implementation, verify
that the right people
are in the right jobs and
ensure that budgets
are under control

and that the KPls are
consistently met.

Teaching
and

Mentoring

Ihe Teaching and
Mentoring pillar
incorporates a level-
based mentoring
approach that helps
impart the skills that
are relevant to the
value creation plan and
provides the flexibility
needed to respond to
the unique needs of
each portfolio company.

23



TRACK RECORD () MEDITERRANIA

Strong track record of deployment, value creation and divestments

5

e 15investments executed
(out of which 5 Co-Investments)

« 9 Full or Partial divestments executed
MC IV
Already 20%

deployed

+ €390 M of capital deployed

* Average dealsize: €23 M

» Portfolio compounded average annual
EBITDA growth of 23%

"4

- Eharnmal Semvic = Construction = Diagnostic Imaging = Financial Services = Industrial Products
R . = Financial Services & Lab Services
POTTfO'lO CompOUnded OverOge Or\ﬂUO' = Insurance = Financial Services Food Retail = Food & Beverage Retail & Distribution
Tech/Communications
Sales grOWTh of 19% = F&B = Healthcare Hospitals - Manufacturing = Rental Services IT Services

Healthcare Education

MC il

UNIVERSITE PRIVEE DE
MARRAKECH

GROUPE SCOLAIR
RENE DESCATES

. —
n l
-

GROUPE COFINA

METAMED

CAIRO SCAN

RANDA & CIEPTAL CARS



MCP FUNDS PERFORMANCE OVERVIEW SRR

Solid track record with clear differences between MC I, MC Ill and MC |V

Mid-Cap Strategy - Enlarged geographical scope

MC I MC IV
DPI Realised Gross IRR Net IRR Gross IRR
0.38 15% 21% 25%

Mid-Cap Strategy - Enlarged geographical scope

2018 €270.8m Mid-Cap Growth Minority/

joriti Morocco .
Vintage Year Fund Size' Investments Majorities Mid-Cap

.. . E t NAV Q4 ‘22
Participations e Reposﬁng Enlarged

‘ Algeria eographical
TGCC Aziza Ivory Coast SIeOLiEl?

Generalist Divestment CairoScan Dislog North & Sub- Senegal

Fund Phase ,il?cflii?c?l Metamed §agharan Africa Cameroon Expected,
End of Term

Investee
Countries

MC 1l

2023 €350 m  Mid-Cap Growth Minority/

Maijorities Morocco

o Za . Egypt
Participations Tunisia

Algeria Replica of
Ivory Coast MC III

Senegal
Cameroon

Vintage Year  [argeled Investments

[VENIEE
Countries

MC IV

. 2 investments to be
Generalist €150 m executed before

Fund Fund First Close rolling first close

25

1AUM including Co-Investments, , Includes Distributions from Akdital and TGCC






MEDITERRANIA AND SUSTAINABILITY

ESG is a part of our DNA
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» Thoughtful management of

ESG, regulatory,
geopolitical, and
reputational issues makes
us a betterinvestor, and is
an essential part of long-
term business success in a
rapidly changing world.

Integrating ESG
considerations info the
investment process,
including due diligence,
decision making, and
management practices

We seek to align our
understanding of relevant
topics with the SASB
Standards and incorporate
these industry-specific
standards as a primary
input when identifying ESG
issues that might be
relevant to an investment.

Our ESG journey and
approach is long-term
and ever

evolving as sustainability
approaches develop

=:PRI
TCFD|:

Rajaa Berrkia
Partner, Head of ESG

As Partner of Sustainability, Rajaa coordinates,
implements and provides strategic supervision of
Mediterrania Capital Partners’ impact investing
processes and research. She plays a crucial role in
integrating ESG considerations into the firm's
investment activities, fostering responsible
investment practices, managing ESG risks, and
driving long-term value creation for both the firm
and its stakeholders.

Sustainable Investing Global Sta

Principles for
Responsible
Investment

Operating Principles for
Impact Management

GIIN

GLOBAL IMPACT INVESTING NETWORK

ASK FORCE o
fLH»m RLLN 2 SUSTAINABLE (~ amy
JI,\ |( |-_- SUSTAINABILITY DEVELGPMENTG ALS
DISCLOSURE
SASB DATABASE
STANDARDS

International
Finance Corporation

Now part of IFRS Foundation @ IFc

HALLENGE

INANCING FOR WOMEN

*ﬂ;ﬂ’%

#Y) MEDITERRANIA

Annual Sustainability

Report

MEDITERRANIA

....................

2019

Communi&:a’ring
MCP’s responsible
investment
approach, progress,
impacts and goals
transparently to
investors, and other
stakeholders.



OUR FOCUS TOWARDS @ IR
TH E 2X C HALLE NG E MC Il is a successful 2X Challenge fund

Women In Management - Portfolio Companies

MC IV will participate in the 2X Challenge, meaning that its \ ( ‘
investments will comply with one of these criteria: I“B

.'

Dehouha Sellaoui Meryem Nazih
Groupe Cofina -
GSRD - CEO Deputy CEO TGCC - HR Director

MC IV Gender Equality investment policy

Monitoring and

What is a 2X Challenge investment?
It fulfills one of these criteria:

ENTREPRENEURSHIP LEADERSHIP

51 % or more women ownership 20'30‘70 or more women in

or business founded by a woman senior leadership positions

Investment analysis Portfelio Reporting
and decision management
EMPLOYMENT CONSUMPT|ON making
30_500 y Investment = E‘]
% or more women in products or services that specifically e e 7= ——ats

the workforce and a programme or disproportionately benefit women N ——
supporting women's employment 23 D"I‘Qe.'me and evaluation of
= and Closing CEO | " gender metrics
eveland forreporting to
Screening bccrdr$om 15 stakeholders
Assess genderrisks and ggmmjgz;roorress
opportunities, define gender gaps g
Clear leadership or gender actions, add b e
TCII'g et Si’d keh0|derSZ comn‘u‘rmemﬁop levers and obtain Ec?:r:mﬂ?t?egndender
q 0 . one or more lenses undertaking ErETH = 2
African middle-class population and women




ADVANCING DIVERSITY, EQUITY & D SRS

INCLUSION

Our team actively works with porifolio companies to improve the diversity of their teams, as well as the customers they
serve. MC IV this year joined the 2X Challenge to advance women as entrepreneurs, as business leaders, as employees

21,321 PEOPLE

DIRECTLY EMPLOYED BY
OUR PORTFOLIO
COMPANIES

27% WOMEN

IN TOTAL PORTFOLIO
WORKFORCE

37% WOMEN

IN MANAGEMENT IN
PORTFOLIO COMPANIES

and as consumers

+5,000 JOBS

DIRECTLY CREATED BY OUR
PORTFOLIO COMPANIES SINCE
2019

26% WOMEN

IN LEADERSHIP POSITIONS IN
PORTFOLIO COMPANIES

+€110MILLION

SALARIES PAID, FLOWING
THROUGH LOCAL ECONOMIES

24% WOMEN m

INMCP WORKFORCE ey
;&% 20% WOMEN

IN MC IV Investment committee

25% WOMEN
IN MCP NEW HIRES

(|
14% WOMEN
IN'MCP PARTNERSHIP STRUCTURE

29




TAKING ACTION ON CLIMATE CHANGE

A Robust Climate Policy operationalized throughout the investment cycle

Pre-investment Ownership Exit
Step
+ Identify climate risks and opportunities
* Ensure that companies can engage on climate topics - Implement an action
L. * Define action levers to reduce climate risks and take the plan .
Objective climate opportunities Report * Show value creation
* Repor on
During the pre-investment, .The climate analysis become; more im::rovements
and more granular, following the work performed during the
financial and ESG analyses
* Phase 1: A fransition risk and opportunity matrix to identify : C.Ii.mo’re Vgndor Due
transition risks. Physical risks are assessed through AXA Alfitude. . Carbon footprint Diigence, if relevant,
Tools/ + Phase 2: Climate Due Diligence guidelines are embedded into guidelines developed fo show-case fthe
. o . efforts made to
Deliverables the Terms of Reference for the E&S due diligence for portfolio reduce emissions and
+ Phase 3: Develop a Climate Road map. associated objectives companies adapt  activities  to
could be integrated in shareholders’ agreements. climate change

To embed climate-related risks and opportunities into the policies and practices that guide our governance, due
diligence, risk management, and engagement of porifolio companies.

MEDITERRANIA

30



PORTFOLIO [IMPACT

HUMAN CAPITAL

ARA

COMMUMITIES

21,321

Total number of employees
(13% up from 2028

2,300+

Jekbs oreated in 2022
27%

Fernole emplayees

i the tatal werkforce
[22% up fram 2021}

57%

Maragermeni
positkars held by women

26%
Leadership
positkars held by women

14%

'WormEn progartan
n boards of drectors

€2446,000

Spent on choritoble donotiors

1+ Million

Tetal Linkedin, Focebaok and
Instagmm followers

€204,000

meested on employee trairing
and developrerit

9,367
Employees receked troining

62%

Employees receied performance
apprakols and coreer reviees

80%

Of partfalio companies howe on
employes feedbock system

67%
Fortfolio cormpandes digned with
the 2% Challenge abjectives

0Cases

Of discrimiration

€2,550,000

Spent on emphoyee leans

MARKETPLACE

EMVIRONMEMT

10 Portfolio
companies

Dradivered €1 3+ Bilion
n oggregated revenues

9 Sectors

Of sperotions

20 Countries

Of sperotions

80%

Cf compaonies have on official
ervironmentol paley in place

100%

Cf componies pursue o
sustainoble enengy policy

L]
6%
Cf total @rergy consurned
dertved fram renewobles

4 Board meetings

On owerage per compary

11% Independent
oard members
i CVETJGE PEF COMmpary

0 Cases

Cf comuption Incdents

0 Fines

#nd coses of nan-monetary
sancthans

0 Cases

Cf nion -compliarce with
geverrance legklation

6 out of 10 Portfolio
companies

Acguined 150 .00 [qualey
monagement], 50 W.0000
fenviranenent), 150 22 000

ifocd safety manogement),

B0 45001 (health and zafety at
wark] or 150 500001 {healthy enengy
monagement] certficotion

100%

Of partfalic componies have palicy
stotements documenting ther
cammitment to the erviranment

100%

OF comparies hove a pollution
presention and wosie
management palicy

100%

OF partfalic companies
have on Audit, Strotegic ard
Remuneration Commities

100%

OF partfalio componies hove ot
wast cne MCP Partrer in their
taord of directars

100%

OF partfalls compaonies hiowe ther
financiol staternents audeed



CONTRIBUTION TO
THE SDGS

At Mediterrania Capital Partners, we are
integrafing the SDG Compass Methodology to
assess and maximise our conftribution to the
United Nations Sustainable Development
Goals (SDGs). We are assisting our portfolio
companies in recognising significant activities,
sectors and overarching megatrends. This
enables them to gain a deeper
understanding of where their genuine impact
lies and how they can opfimise their positive

returns by aligning with the SDGs.

NO TERO 600D HEALTH QUALITY

POVERTY HUNGER AND WELL-BEING EDUCATION
* s 0 o “‘ H
it B - N
MC Il MC Il MCII MC Il MCII MC Il MCII MC Il
50% 17% NA  17% 50% 83% 50% 67%
companies companies companies companies companies companies companies

GENDER CLEAN WATER . £ M0 DECENT WORK AND

EQUALITY AND SAMITATION i ECONOMIC GROWTH
MC il MC Il MC Il MC il MCIl MC 1ll MC il MC Il
75% 100%  50% 33% 50% 33% 100% 100%
companies companies companies companies companies companies companies companies

| 1)t o 12 S
A AND PRODUCTION
4 =)

& E aié= I CO
MCII MC Il MC Il MC Il MCII MC Il MC Il MCIll
NA 100% 25% NA 25% 17% 50% 83%

Compunles Compunles Compcnles Compcnles Compﬂnles Componles

182 ‘f@
N\

¥ SUSTAINABLE
sy DEVELOPMENT

w5 GOALS
companies companies "“‘\
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KEY TERMS

MEDITERRANIA

EXECUTIVE SUMMARY

Clear investment strategy replicating that of MC llI

Mediterrania Capital IV — MC IV

Targeted Mid
» Sectors:

1. Healthcare

Target Size: €350 M (First Close +€200 M; Hard Cap €400 M)
Fund Term: 10 years (5+5)

* 2% management fee; 20/80 Carried with Catch-Up with 5 Eaucaiion
reduction to 1.8 % after €300 M and 1.5 % after €350 M 3' Financial Services
* 1.5 % GP commitment 4 FMCG Cosablanc Valletta
+ Hurdle rate: 8% . Type of company
* First Closing: March 31, 2023 (Rolling First Close: June 30, 1. Fast growing
2023) 2. Strong Management
Teams
INVESTMENT STRATEGY
INVESTMENT STRATEGY 3. Appealing market g |
Geography
» North and Francophone West Africa ’ U]seé)f F.ledS: '
(Same geography as MC lll) - EQUItY . Abidjan
iy N 2. Quasi Equity
- North Africa: 75% (~€210 M) B Frimary Invesiment
> Sub-Saharan Africa: 25% (~€70 M) Markets

Investments Secondary Markets
+ Investment Tickets: €20 M to €50 M Portlohe Constuclion. Mediterrania Capital

- Focus on Mid-Cap Companies 8-10 investments in: Partners’ Offices

* Majorities and very significant minorities g:g : 'Eg/rgf co - - \
+ Focus on Growth/Buy-Out investments . 1 -Tunisia/Algeria * Domicile: Mauritius

+ Offering €150 - €200 M of Co-Investments (€75 M + 2-3-SSA + Strong focus on Co-

delivered) Investments 34



FUNDRAISING TIMELINE () MEDITERRANIA

First Closing — March 31, 2023

Official F‘|rs’r.CIosmg -
isi Signing of the . )
Fundraising L Final Closing
subscription
Launch
agreement
7\ 7\ 7\ 7\ 7\ ~ )
N\ U/ U @, @, O
Q222 Qa2 |
First Draft of the Side Letter ) )
LPA Negotiation Rolling First Close
|

Drafting & Finishing of legal documentation

35



IMPACT OF MC IV

1313333

Making a mark in Africa

Employment of 30,000 people by fund porifolio companies

Access to affordable healthcare for 30 million people

Access to affordable financial services for 30 million people

Reduction of 30% in Co2 emissions

Increase women in the workforce by 45%, by the end of the fund life

Access to affordable pharmaceutical products for 22 million people

MEDITERRANIA







SAMPLE OF SELECTED PIPELINE

Company

Name

Project 1

Project 2

Project 3

Project 4

Project 5

Project 6

Project 7

Project 8

Project 9

Shareholders
Country Sector Structure
Morocco Pharma Family Business
Morocco  Financial Services FOmI|Y Busm.ess *
Family Office
Ivory Coast Insurance Family Business
Ivory Coast  Communications LOCOI.
Corporations

Egypt Pharma Family Business

E t Insurance Family Business +
9P Financial Sponsors

Egypt F&B Family Business

Egypt Financial Services Financial investors

Egypt Healthcare

Deal Status

CLOSED MAY 2023

LOI SIGNED

Family Business

Advanced Discussions

Early Discussions

Early Discussions

Early Discussions

Early Discussions

Early Discussions

Early Discussions

Turnover

110

83

44

20

40

55

58

Expected
Ownership

Minority

Minority

Majority

Majority

Minority

Minority

Majority

Minority

Minority

Deal size over fund
life (EUR M)

75

57

20

20

70

25-30

60-70

30-40

15-20

MEDITERRANIA

Deal Type Use of Proceeds
Mix Growih & Facility expansion
Cash out Yy exp
. International expansion &
Mix Growth & Development of M-Wallet
Cash out
App
Cashin Build-up Strategy
Cash out N.A
Expansion plan to launch
Mix Growth & new products and
registration of new
Cash out .
pharmaceutical
formulations
Cashinand . Cash Out and copnol
increase to expand license
Out
to penetfrate new sectors
Cash Out Cash Out
Cash Inand . -
out Regional Acquisitions
Cash Inand

out Organic Expansion 38



PROJECT 1-LAPROPHAN

A leading pharmaceutical company in Morocco

Key Facts

» Constitution: 1949

» Country: Morocco

» Business segment: Pharmaceuticals Industry
» # of employees: 900

= Business Description:

» A pioneering company in the Moroccan pharmaceutical
industry and one of the undisputed local leaders in the

Sales Evolution MAD M

MEDITERRANIA

CAGR 19-23: 6.1%

607.6

593.6

2019A

2020A

2021A

manufacturing,  distribution, import  and  export  of
pharmaceutical products.
400+ 20% 50%
Pharmaceutical 2022 EBITDA Female
specialties margin employees

15+

22M

140+ YEARS

Therapeutic Potential new Combined
areas clients management
experience
30+ SEM+ MAY 2023
Export Tons of annual Expected
destinations production closing date
capacity

B Imported Finished Goods

Distribution Facilities

= |
£
| Cr— |
5,000 storage 2 tri-directional
places lifts & 4 stackers
Fay
> v@v
SE
AV
— 1 platform
3 shippin f
pla cﬁ'm% de ;‘,’(g*g,i‘ fo

A

3 reception
platforms

©

5 cold-storage
rooms

2022A 2023E

B Own Products Licensed Products

Blue-chip international partners

Y !, NOVARTIS
SANOFI

MRERRUK
, -~
(pfizor) S
42

Mylan

Baxter

v nordisk

.
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PROJECT 2

MEDITERRANIA

A leading financial services company mainly active in money transfers in Morocco

Key Facts

» Constitution: 2004

» Country: Morocco

» Business Segment: Financial Services
» # of employees: 839

= Business Description:

» Founded in 2004 the financial services company began as a money fransfer
company before it expanding its services to digital and payments of bills (tax,
phone bills and many others)

» The financial services offers :

= National and International Money Transfer

= Payment of phone bills, electricity, water among others

= Delivery services send and receive fo the broad locations of the
provider

= Other services include purchasing airline and rail tickets, paying for e-
commerce products, and several more.

3,200+ 100% 48% 21%

Stores within Regional coverage Female Employees

retail network in Morocco employees under 25
600K+ 30% 36%  DEC. 2023

Mobile wallet EBITDA margin Market share of Expected

accounts national remittances  closing date

in Morocco

2017 - 2021 Revenues (MAD m)

2017 2018

Partners

Money Transfer Partners

Moneytrans @)
Moneyi
MENEY EXCHANGE

W Ria

CAGR +41%

Gram,

2019

Telecom

Maroc Y
Telecom )a‘
inwi

598.0

2020 2021

Gaming Others

FREEFIRE [ ng

(3» Madec
40
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NORTH & WEST AFRICA: (@ MEDITERRANIA
GREAT POTENTIAL TO CATCH UP

By 2023, Africa will contribute to 42% of the world’s youth

Population 2022

1.4bn

Nominal GDP 2022

$3.01r

Global FDI 2020

4%

Population 2021

126m .

Nominal GDP 2021

$4.91r &

Size of working

population, 1950-2050
In Millions | Age 15 - 64

158
W Africa
M India
1B
China
M Europe

By 2050, Africa willadd 796 million
people to the global workforce and
be home to the largest and youngest
population.

Source: IMF, Population Reference Bureau, World Bank, McKinsey,
UNCTAD Quarterly, Africa's overlooked business revolution, 2018

500M M North
America
M Latin
America'

ﬁ

By 2030, Africa willbe home to 5 cities of more than ten million people each
cities join Cairo and Lagos. By 2040, that figure will amount to 10 cities.

2015 2030
s0@ >0 @)

Cairo
Khartoum Dakar
® ® .Omgsdﬂuow Kano

‘ Ibadan
. .Mr\dé

Lagas Abidian  Lagos
. o African cities b
African cities by .Nmm = sopulation Y
populatlon Luanda gy sese Luanda .
54
s @
00000
5+ million 5+ million
3 [ ] 5
Greater
(XX IR
10+ million 10+ million

1 Greater Johannesburg includes the City of Johannesburg,
Ekurhuleni, and the West Rand

Source: UN World Population Prospect, June 2014 revision, UN
population division; McKinsey Global Institute analysis

, as three more

5-10@) >10 .

Alexandria

Cairo
Khartoumn

. Addis Ababa

Nairobi

.Kinsnssa .

Antananarivo

.Glse(sr

Johannesburg'

42



NORTH AND WEST-AFRICAN @ VEDITERANY
MIDDLE CLASS

Africa’s Middle Class is growing exponentially

Total GDP 2022 GDP Growth Urbanisation
n $O 8TR 4 707 6307 Poverty reduction on the continent has led to the
Y . . O O rise of a new consumer class — the Middle Class.
6 (30.8% of Africa) (vs. 3.6% of Africa) (vs. 47% Av. Africa)
> .
6 Unemployment Consumer Spending Total Population
(@) ;
> IR $1.3TR
il (vs. 11.8% Av. Africa) ° (20.4% of Africa)
- More than India
- Chad Sudan Eritrea
- Ine ambjees . Zurkina F. @ Djibouti
Gross Income Growth Index 2020-2040 N Guinea Bisor RN LA s
350 Sierra Leofie 'Cotgee(\ pao il AfrlcnnSOmh Sudan :
e Eqypt Libeiag ana & e Somalia
300 Equatorial Guinea ! P Uganda
8 250 T Moroeco o o ‘arandi
- onga :
o e Midldlle Ecist & s
§ 200 Africa _ _
World The middle casses as a share of tatal population e~ X
150 @ widdie class > 75% of the total population R

@ iddie class between 25% and 75% of the total population Madagasca

hMozambique

100

Middle class < 25% of the total population BOtSWQI_"lP'

O — A M ¥ B VN O OO = N ® Y N YN 0O O —
LS ST o B N N T S N SN B SN S A N S N s » B o AN s o WA 0 AT So S0 M50 SR 0 B L

o O © O 0O 0O 0 0O 0 Q0 QO QO QO O O O QO o e e bt oA s 21 e

SRS K S VAN « (AR S VAN o VAN S VAN S VA S VAN « VAN SR « VA S VAR « VI oNAY o VAN SV VN (K VA o) e Beanngfoit bused on ADD data, 2015 South Africd Y

Source: BearingPoint, based on ADB data, 2015, McKinsey 2018, Euromonitor 43

* Egypt, Algeria, Tunisia, Morocco, Senegal, Ivory Coast, Cameroon



Albert Alsina
Founder and CEO
aalsina@mcapitalp.com

ABIDJAN
Résidence “La TULIPE"
Cocody Les Deux-Plateaux
01 BP 3631 Abidjan 01
Ivory Coast

CASABLANCA
Tour CFC, Lot 58, 6eme étage
Quartier Casa-Anfa
Hay Hassani, Casablanca 20240
Morocco

BARCELONA
SBC Diagonal Trade
Gran via Carles Il 98 — North Tower
08028 Barcelona
Nelelly!

MAURITIUS
5t Floor, Nexsky Building
Ebene
Cybercity 72201
Mauritius

www.mcapitalp.com

Mike Portanier
Head of Investor Relations
mportanier@mcapitalp.com

CAIRO
2, Anmed Ragheb St.
Garden City
Cairo

Egypt

VALLETTA
Whitehall Mansions — Level 2
Ta' Xbiex Wharf
Ta' Xbiex XBX 1026
Malta
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